RACHEL ARCANGELI

CONTACT

| (813)767-7756
rachel.arcangeli@gmail.com

https://www.rachelarcangeliportfolio.com

° & K

Jacksonville, FL

EDUCATION

Florida State University

e B.S.in Marketing
e B.S.in Management Information Systems
e Minor in Communication

SKILLS

o Microsoft Office Specialist Excel Certified

e HubSpot Email Marketing Certified

o Basic skills in SQL

o Drift Conversational Marketing Certified

o Proficient in Tableau Software

e Ad-Hoc Cube

o Proficient in Product Management Software
o Sprinklr Social Listening Certified

e Experience using Canva

LEADERSHIP

Delta Nu Zeta
Historian

o Collaborated with other chair positions
to develop a comprehensive marketing
strategy to maximize new member
recruitment

o Redesigned the official website to
attract and inform potential new
members

e Managed social media accounts and
created weekly content to highlight
members and activities

REFERENCES

Nathan Dean - Social Media Supervisor
Supervisor, Fanatics
Email: Available upon request

TJ Eash - President/CEO
Manager, OrthoLync
Email: Available upon request

OBJECTIVE

Merchandising and buying professional with experience supporting product setup, vendor
relationships, inventory operations, and product data management. Currently working as an Assistant
Buyer, partnering with vendors to manage new product introductions, coordinate product builds and
work orders, maintain accurate product information, and monitor deliveries to support on-time
performance.

WORK EXPERIENCE

Fanatics
Assistant Buyer September, 2026 - Present

e Own Nike consignment for the online NBA Store, managing the product calendar, purchase
orders, replenishment, vendor communication, and overall product launch readiness

o Manage weekly replenishment and reorder activity for core products, monitoring inventory levels
to maintain in-stock availability and support sales

o Participate in vendor product line reviews and assortment planning, providing input on new
products and assisting with decisions on items to move forward

o Create and manage purchase orders while monitoring product builds, timelines, and deliveries to
ensure accurate and timely execution

o Develop and maintain vendor relationships through ongoing communication, order coordination,
issue resolution, and product planning

o Support footwear, major event, and seasonal product launches by coordinating product
readiness, purchasing, timelines, and launch preparation across internal and external teams

Merchandise Administrator June, 2026 - Present

e Act as a primary contact for vendors, supporting product setup and daily operations

o Partner with vendors to prioritize new product introductions and manage item creation in internal
systems, including product builds, work orders, and inventory flows

e Maintain accurate product data-ensuring updates to UPCs, site descriptions, costs, and other
attributes are completed on time

e Track and report delivery status daily, sharing updates with vendors to ensure on-time
performance and quick issue resolution

o Leverage Al to enhance daily workflows and reporting by customizing an existing Al-generated
dashboard to better align with team-specific needs, improving usability and actionable insights

Social Media Specialist August, 2023 - June, 2026

¢ Maintain strong communication with internal and external partners to facilitate order processing
and ensure accurate information is displayed across various platforms

o Partner with leadership to analyze NPS and social sentiment data, identifying trends to inform
process improvements

o Manage multiple customer communication channels and inboxes, including over 900 social
media channels coordinating timely responses and resolutions for order, product, and system
inquiries

o Assist with earned media reporting by tracking engagement metrics and maintaining post-
performance data in shared Excel reports for internal analysis

o Contribute to continuous improvement by refining process documents and playbooks to enhance
engagement and operational consistency

OrthoLync
Digital Specialist June, 2021 - August, 2023

o Updated customer accounts and resolved customer issues with a 99% satisfaction rate

e Onboarded new clients by accurately entering information and creating profiles in various
software systems, including Formstack and our own Cloud 9 Signature Software

o Acted as a lead customer-facing role and managed successful relationships to ensure adoption
of the products

o Demonstrated product and service usage to help customers get the most from their purchases

e Managed social media platforms, leading to a 5% growth through content creation and curation

o Assisted CEO with redesigning websites to fit practice branding and image


https://www.rachelarcangeliportfolio.com/

	RACHEL ARCANGELI
	CONTACT
	EDUCATION
	Florida State University

	LEADERSHIP
	Delta Nu Zeta

	REFERENCES
	SKILLS
	OBJECTIVE
	WORK EXPERIENCE
	Fanatics
	Develop and maintain vendor relationships through ongoing communication, order coordination, issue resolution, and product planning
	Support footwear, major event, and seasonal product launches by coordinating product readiness, purchasing, timelines, and launch preparation across internal and external teams
	Maintain accurate product data-ensuring updates to UPCs, site descriptions, costs, and other attributes are completed on time
	Track and report delivery status daily, sharing updates with vendors to ensure on-time performance and quick issue resolution
	Leverage AI to enhance daily workflows and reporting by customizing an existing AI-generated dashboard to better align with team-specific needs, improving usability and actionable insights
	Assist with earned media reporting by tracking engagement metrics and maintaining post-performance data in shared Excel reports for internal analysis
	Contribute to continuous improvement by refining process documents and playbooks to enhance engagement and operational consistency

	OrthoLync



